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Abstract

Online shopping addiction (OSA) has emerged as a new behavioral addiction. OSA refers to the tendency for excessive,

compulsive, and problematic shopping behavior via the internet, leading to economic, social, and emotional problems. A subset of

compulsive buying behavior, online shopping addiction has become a significant concern in India, fueled by the rapid expansion

of e-commerce and increased internet accessibility. This review examines the prevalence, contributing factors, psychological

implications, and potential interventions related to online shopping addiction in the Indian context. Drawing on recent studies

and statistical data, it provides a comprehensive overview of the current scenario and offers prevention and management

techniques for addressing OSA.
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Background

Compulsive buying behavior, also referred to as compulsive
shopping disorder, and has garnered considerable attention
in recent years. This condition is characterized by an
uncontrollable urge to make purchases, often without
any genuine need or desire for the items. The advent of
e-commerce and online shopping platforms has significantly
facilitated such behavior, leading to an increasing prevalence
of online shopping addiction, especially among women. This
trend is more pronounced in women due to their deeper
emotional and psychological involvement in shopping,
combined with societal and cultural expectations to maintain
their appearance and follow the latest fashion trends [1].

The adventoftheinternetand the proliferation of e-commerce
platforms have revolutionized consumer behavior globally.
In India, the digital marketplace has experienced exponential
growth, offering consumers unprecedented convenience and
variety. However, this convenience has given rise to concerns
about online shopping addiction, characterized by excessive
and compulsive purchasing behavior that disrupts daily life
and well-being. Understanding the scope and impact of this
phenomenon within India is crucial for developing effective
interventions and policies.

Understanding Online Shopping Addiction: Online shopping
addiction, also known as compulsive online shopping
or digital compulsive buying, is a behavioral addiction
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characterized by an uncontrollable urge to make online
purchases, often leading to negative consequences such as
financial difficulties, emotional distress, and interpersonal
issues. Individuals with this addiction frequently engage in
impulsive online shopping sprees, acquiring items they often
do not need or use. The anonymity and convenience of online
shopping platforms can exacerbate this behavior, making it
more challenging to recognize and address.

Defining Online Shopping Addiction

Online shopping addiction is defined as a compulsive
behavior where individuals feel a strong urge to shop online,
leading to distress and impairment in daily functioning. This
behavior is often driven by the desire to alleviate negative
emotions such as stress, anxiety, or depression. The ease
of access to online shopping platforms and the constant
availability of promotions and advertisements can reinforce
this compulsive behavior [2].

Prevalence of Online Shopping Addiction in India: The
prevalence of online shopping addiction in India has been a
subjectofincreasing concern, particularly amongadolescents
and young adults. Studies have highlighted that a significant
portion of the population exhibits behaviors indicative of
compulsive online shopping.

In other words, In India, the prevalence of online shopping
addiction has been a subject of growing concern. A study
focusing on young consumers highlighted that increased
impulsiveness, extensive smartphone and social media use,
and the fear of missing out (FOMO) contribute significantly
to compulsive online shopping behaviors. Additionally,
findings suggest that online shopping addiction is a growing
problem in the country, with a higher prevalence among
women compared to men [3].

Adolescents and Young Adults

A study conducted by Pavithra and Sangwan [4] assessed
online shopping addiction among adolescents using a self-
developed Behavioral Addiction Screening Tool (BAST). The
findings revealed that one-third of adolescents were unable to
resist sales, and 45% preferred spending over saving. Notably,
female respondents exhibited a higher association with online
shopping addiction compared to their male counterparts. This
suggests that socio-personal factors significantly influence
online shopping behaviors among adolescents.

General Population

In a broader context, an analysis of approximately 122
individuals seeking treatment for compulsive shopping
found that nearly 34% exhibited signs of addiction to
online shopping. This group was also prone to depression,

highlighting the mental health implications associated with
online shopping addiction [5].

Another study involving 410 participants found that 50.5%
fell into the category of pathological buying, indicating a
high prevalence of compulsive buying behaviors within the
sample [5].

Students

A study focusing on medical students revealed that 64.4%
identified as average users of the internet, 11.8% as
potential addicts, and 0.4% as addicts with high mean usage
duration. This indicates a significant proportion of medical
students are at risk of internet addiction, which may include
online shopping behaviors [6]. These findings highlight
the widespread nature of online shopping addiction across
various demographics in India. The high prevalence rates
among adolescents and young adults, in particular, highlight
the need for targeted interventions and preventive measures
to address this growing concern.

Contributing Factors

Several factors contribute to the development of online
shopping addiction in India:

Digital Penetration: The widespread availability of
affordable internet and smartphones has facilitated easy
access to online shopping platforms, increasing the likelihood
of compulsive buying behaviors.

Psychological Factors: Traits such as impulsivity, low self-
esteem, and a tendency towards anxiety or depression have
been linked to compulsive buying behaviors. The instant
gratification associated with online purchases can serve as a
coping mechanism for negative emotions [7].

Cultural and Socioeconomic Influences: Societal pressures,
evolving consumerist culture, and lack of financial literacy
contribute to compulsive buying behaviors. The desire to
conform to societal norms and the growing consumerist
culture in India play significant roles in this context [7].

Marketing Strategies: Marketing Strategies: Aggressive
marketing tactics, personalized advertisements, and frequent
sales events create a sense of urgency and exclusivity,
prompting impulsive purchases. The constant stream of
promotions and tailored recommendations can make it
challenging for individuals to resist the urge to buy [3].

Psychological and Social Implications

Online shopping addiction can lead to various adverse
outcomes, including:
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Financial Strain: Uncontrolled spending can result in debt
and financial instability.

Mental Health Issues: There is a reciprocal relationship
between loneliness and depression, where loneliness can
lead to depression, and depression can exacerbate feelings
of loneliness [7]. Additionally, online shopping addiction has
been linked to increased anxiety and depression [8].

Reduced Life Satisfaction: Studies have shown that online
shopping addiction is a strong predictor of decreased life
satisfaction [9].

Interpersonal Conflicts: Compulsive buying can strain
relationships due to secrecy, guilt, or financial problems.
Partners and family members may experience stress and
conflict as a result of the individual’s shopping habits [10].

Prevention and management for online shopping
addiction

Various interventions have been developed in India to
address compulsive buying and online shopping addiction,
encompassing both pharmacological and psychotherapeutic
methods. Research indicates that these strategies can
effectively alleviate symptoms and enhance overall well-
being. The addiction process can be categorized into five
stages: retail therapy, denial, debt-ridden, impulsive buying,
and compulsive buying.

Compared to typical shoppers, individuals with compulsive
buying tendencies tend to prioritize material possessions
more, are more prone to overspending, react less emotionally
to the consequences of their purchases, and are less aware
of their financial limitations while shopping. The rapid
expansion of the Internet has made it possible to engage in
activities both offline and online, contributing to the rise of
new digital behavioral addictions, including online shopping
addiction.

Studies have shown a noticeable shift from traditional
in-store shopping to online platforms amidst the recent
growth in e-commerce. This transition may contribute to
the emergence of compulsive shopping disorders in a virtual
context, which can be classified under problematic internet
usage as addictive behaviors. Additionally, some research
suggests that the pandemic has influenced the severity of
participants’ online shopping addiction, increased their
academic procrastination, and heightened negative emotions.

Moreover, the amount of time spent shopping online each
day and the frequency of these activities significantly
affect the level of online shopping addiction. Cultural and
socioeconomic factors are crucial in the development of these

behaviors and can lead to substantial negative consequences
for individuals. Consequently, further research is necessary
to create culturally sensitive interventions tailored to
address compulsive buying and online shopping addiction in
the Indian context [11-13].

Conclusions

Online shopping addiction is an emerging concern in India,
influenced by technological advancements, psychological
factors, and cultural dynamics. Recognizing the signs
and understanding the contributing factors are crucial
steps toward addressing this issue. Through combined
efforts involving education, psychological support, policy
interventions, and technological tools, it is possible to
mitigate the adverse effects of online shopping addiction and
promote healthier consumer behaviors in the digital age.
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